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Corporate Farbe Farbstufen
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Corporate Color

The corporate color is a key element of 
a company’s visual identity and plays a 
crucial role in ensuring brand 
recognition and consistency. Colors 
evoke emotions, convey values, and 
create associations — they are 
powerful tools that strengthen the 
connection between a brand and its 
audience.

Within the framework of corporate 
design, the corporate color defines the 
primary and secondary color palette as 

well as its application across various 
media and contexts. It ensures a cohesive 
visual language across all communication 
channels — from digital platforms and 
print materials to architecture and product 
design.

A well-defined color strategy supports the 
brand personality and helps build trust, 
credibility, and emotional resonance. 
Consistent use of the corporate colors is 
therefore essential for creating a strong, 
unified, and professional brand image.



Hämmerling 2023Corporate Design Manual
www.haemmerling.de

Corporate Design Manual
www.haemmerling.de28 29

Corporate Schrift

Xim elis ducient laboritis non nam, voloreris 

Di blabo. Itata expla sus maio culparum harum 

dollam ipsam, coreriam hariam dollabo rionser 

veribus enisit aut arum ide pro magniatibus.

vel ilis as eatur, odicipit fugiam et a sunt ipsae 

mperibus.

sanducit hiciat eum antint renem id et lignimin 

0123456789

~!@#$%^&*()_+|`-=\[]{};’:”,./<>?

Charakter

Schnitte Thin

Light

Regular

Medium

Bold

Black

Roboto Aa

Texthierarchie

Dies ist ein Beispiel für
eine Überschrift, oder eine 
sogenannte Headline.

Re eum il il id minctatem. Ugit, nus etur sae 

voluptatur atem siminve rferuntius dipidis ex 

etur? Nam fugitatur, vent odipsum fuga. Itatem 

Acepuda epelibu santibus, tem est, ommolor as 

Omnihill igniet od milia id earuntiscit 
venist, a corepeliam quas de.

• 

• 

• paruptat doluptatur

• 

• 

• 

Für eine optimale Lesbarkeit 

wird die Laufweite unterschnitten

und somit auf minus 20 gesetzt.

Acepuda epelibu santibus, tem est, ommolor as 

hiciat eum antint renem id et lignimin prem hita 

etur, eris eum ariae volupiciet verspelisim is 

Der Einsatz der Schrift in Bezug 

Aufzählungen unterzieht sich 

keiner Änderungen der Laufweite, 

Zeilenabstand oder Skalierungen 

innerhalb der Schriftschnitte.
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Charakter

Style

Corporate Font

The Roboto typeface is a key element 
of our corporate design. It embodies 
modernity, clarity, and 
functionality—reflecting the core values 
of our brand: openness, precision, and 
forward-thinking.

Originally developed by Google, Roboto 
combines a geometric structure with a 
friendly and approachable character. 
Its clean lines and excellent legibility 
make it perfectly suited for both digital 
and print applications.

With its versatile range of weights and 
styles—from Thin to Black, including 
Italics—Roboto offers flexibility across all 
areas of communication, from headlines 
and body text to user interfaces.

The consistent use of Roboto ensures a 
cohesive, professional, and contemporary 
visual identity. It strengthens brand 
recognition and maintains visual harmony 
across all communication channels.
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Logo Alternativ Variationen

Schutzzone. Sie legt den Mindestabstand zu 

anderen Gestaltungselementen fest. Auf diese 

Elemente mit dem Logo überschneiden, denn 

nichts darf die Schutzzone verletzen. 

die Breite des Logos (B). Davon leiten sich alle 

Proportionen und Abstände ab. Das Logo hat 

eine gedachte Schutzzone von mindestens B / 

5 in der Höhe und B / 4,5 in der Breite.  Innerhalb 

dieser Fläche dürfen keine anderen Elemente 

platziert werden. 

Dies gilt auch als Mindestabstand des Logos 

zu Seitenrändern Die Werte gelten für alle 

Logovarianten.

B [=Breite]

B / 4,5B / 4,5

B / 5

B / 5 Schutzzone

Schutzzone

Logo Positiv / Schwarz

Logo Positiv / Farbe

Logo

The logo is the central element of the 
corporate identity, representing the 
company’s visual presence. To ensure 
its recognizability, impact, and legibility 
across all applications, it must always 
be placed within a defined clear space.

The clear space serves as a buffer 
around the logo. No other graphic 
elements, text, or images may be 

placed within this area, ensuring the logo 
remains distinct and unobstructed.

The baseline for the clear space is the 
width of the logo (B). All proportions and 
distances are derived from this value. This 
ensures that the clear space remains 
correctly proportioned regardless of the 
logo size, maintaining a consistent 
presentation across all media.

protection zone

B = [width]

B / 4,5

B / 5
B / 5

B / 4,5

protection zone


